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Power Dec

QuantXOnline isredefining quantitativeresearch withaccess
to 1M+ verified respondents globally. Designed for brands,
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OUR GLOBAL PANEL AT A GLANCE

Ourrobust panelandadvancedtechnologyenableustodeliverhigh-qualitydatawithspeed,
accuracy, and reliability-every time.
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Global Reach

Accesstodiverse
respondents acress
15+ countries.

O
<
High Quality
Rigorous verification

and mulit-layered
quality checks

&

Fast & Reliable Scalable Solutions
Advanced systems From niche audiences

ensure speedand 4 |5rge-scale global
on-time delivery research




ABOUT US

QuantX Online stands out in an increasingly digital world, where
authentic human interactions often get lost in the noise. By
focusing on genuine human responses, we provide unparalleled
Insights through our meticulously curated panels. Our
commitment to high-quality, first-hand data ensures that each
project receives the reliable information necessary for informed
decision-making. Whether you're targeting niche audiences or
seeking global perspectives, QuantX Online acts as your trusted
partner, delivering fast, precise, and impactful research solutions.
With us, you're not just collecting data—Yyou're gaining actionable*®
Insights that drive success.




THE CONSULTATIVE APPROACH

Our consultativeapproachputsyourbusiness goals atthecentreofeverything wedo. At QuantXOnline, we collaborate closely
with clients to understand challenges, refine research objectives, and design the most effective methodology.

Understand

We listen to your business goals
and research needs.

Strategy

Werecommended the best
methodlogy and audience

Execute
Wemanage the project with

precition and transprancy

Optimize
Weanalyse and refine to deliver
maximum value




END-TO-END QUALITY ASSURANCE

We embed rigorousqualitycontrols atevery stage of theresearchlifecycle—fromrespondent verification and
intelligent screening to real-time survey monitoring and post-field validation. Our multi-layered approach
ensures authentic responses, minimizes fraud, and delivers reliable, high-quality data you can trust for
confident decision-making.

PRE-SURVEY

Advanced bot detection and
trap mechanisms
Context-based response
validation

Digital fingerprinting
(including deduplication, fraud
prevention, and 30+ quality
checks)

Device risk evaluation

IP and proxy screening with
blacklist verification

Geo-IP authentication

Pattern and anomaly detection
Behavioral profiling and
analysis

IN-SURVEY

Real-time device
identification

Length of Interview (LOI)
monitoring and speeder
elimination

Open-ended response
quality scoring

Red herring questions for
attention checks
Consistency and honesty
validation

Straight-lining detection

POST-SURVEY

Client-side data validation
Internal quality audits and
review

Secure redirection and
routing protocols

Reward and incentive
verification




B2B & Consumer Sample Experts

AtQuantXOnline, wespecialize indeliveringhigh-qualityB2B and consumer
sample tailored to your research needs.
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DEMOGRAPHIC OVERVIEW
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Employed Self-employed student Homemaker Retired
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Show Income Data

Show Industry Data

Agriculture & Natural Resources
Manufacturing & Production
Construction

Trade (Wholesale/Retail)
Transportation & Warehousing
Information & Communication
Finance & Real Estate
Professional Services
Healthcare & Education
Government / Public Sector

Hospitality & Leisure




Show Job Role Data

Business
Owner / CXO
8%

Healthcare /
Education
5%

Senior Management
10%

Technical / IT
10%

Operations / Admin
10%

Sales / Business
Development
12%

Professional /
Specialist
20%

Information
Technology (IT)

Manager / Team Lead

444

Show Decision Making Data

Executive /
Customer General
Support / Management
Service 10%

%o

Finance & Accounting
10%

R&D / Innovation
5%

10% Human
Resources
8%
Procurement /
Supply Chain
8%, Sales
12%

Operations /

Marketing &
Production

Advertising
15% 10%
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GLOBAL REACH ACROSS 15+ COUNTRIES -

TOP COUNTRIES
3,000,000
2,000,000
APAC 2,50,000
Rest of World 1,20,000
15+ Diverse

Countries Covered %d Global Panel

@ Local Insights,

Global Standards

©

B2B Sample

35%

44

Reliable Data,
Every Time



INDUSTRIES WE SERVE
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— research is quality
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CONTACT US

QuantX Online (OPC) Pvt. Ltd.

0 A-116 URBTECH TRADE
CENTRE SEC- 132 NOIDA
-201304

www.quantxonline.com

sales@quantxonline.com
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